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Nhan hiéu va thuwong hiéu la hai cum tir dugc nhéc dén rat nhiéu khi noi vé tai san tri
tué cua doanh nghiép. Vay nhan hiéu va thuwong hiéu c6 phai la mét?

- Nhan hiéu (Trade mark) duwgc str dung rdng réi tir l1au doi trén thé gidi va tai Viét
Nam. Theo quy dinh tai Khoan 16 Diéu 4 Luat S& hiru tri tué Viét Nam nam 2005, sira
déi bo sung nam 2009, “Nhan hiéu 1a dau hiéu dung dé phéan biét hang hoa, dich vu
cuia cac t6 chirc, ca nhan khac nhau”.

- Thwong hiéu (Brand) la thuat nglr m&i duoc st dung rong rai ¢ nuéc ta trong thoi
gian gan day khi Viét Nam thurc hién chinh sach mé ctra va hoi nhap. Theo dinh nghia
clia T6 chirc S& hiru tri tué thé gigi (WIPO): Thuong hiéu 1a mot déu hiéu (htru hinh
va vO hinh) déc biét dé nhan biét mot s6 san pham hang hoa hay mét dich vu nao dé
dugc san xuét hay dugc cung cdp bédi mot ca nhan hay mot t6 chire.

Theo hiép hoi Marketing Hoa Ky, thwong hiéu la “maot cai tén, tir ngir, ky hiéu, biéu
twong hodc hinh vé kiéu thiét ké... hodc tap hop cua cac yéu té trén nham xac dinh
va phan biét hang héa hoac dich vu cua mét ngudi ban hoac nhém ngudi ban véi
hang héa va dich vu cua céac déi thu canh tranh”.

Tagline 12 mét thuat ngir chuyén mén trong linh vurc marketing nham dinh vi san
pham va triét ly ctia céng ty khi kinh doanh. Dac biét, ban sé thay ching thudng xuét
hién & cac mau quang cao, clip gi¢i thiéu doanh nghiép hodc cac chién dich noi
doanh nghiép tham gia dé tao an tuong, khién ngudi dung luén nhé téi nhan hang.

Pay la cau Tagline duwgc sir dung cho quang céo cla 4 céng ty van tai Ién nhat Thé
Gidi:

* “Di xa hon nira”

* “Di tim con duwong mai”

« “Hay di khip noi nao”

* “Khéi dau cua nhirng diéu dac biét”

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 4
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Su’ khac biét giira Slogan va Tagline la gi?
Tuy nhién, diém khéac biét I&n nhat gitra Tagline véi Slogan nam & ddi twrong thé hién:

- Tagline danh cho cong ty, cé dong moi thir tir san pham, muc dich dén dinh hudng
cla cong ty, mang ban sic dic trung, co tinh 1au dai va thudng gan lién véi logo.

- Slogan lai danh cho mét san pham hay mét chién dich ctia cong ty, pham vi nho
hon, ton tai trong thdi gian ngdn hon Tagline. Slogan thud'ng dugc thay déi nhigu lan
dé gilr sy turoi méi, khdng nham chan cho khach hang.

Lay vi du vé Disneyland, tagline cua Disneyland la The happiest place on Earth.

Nhung theo tirng giai doan phat trién v&i cac san pham khac nhau, Disneyland cé
hang loat slogan:

* “Where dreams come true”
* “I'm going to Disneyland”
* “Where the magic began”

* “Happiest homecoming on Earth”

:J»»,

—

A I~

@%ﬁep@ARks

Where dreams come true

Content Marketing la gi?

Content Marketing (ti€p thi néi dung) Ia mét chién lugrc tap trung vao viéc tao va phan
phéi cac content gié tri, lién quan va lién tuc t&i thi trudng nhdm muc dich bién ho
thanh khach hang va tir khach hang sang khach hang mua lai. Loai content (ndi dung)
ban chia sé lién quan chat ché dén nhirng gi ban ban; néi cach khac, ban dang giao
duc moi ngudi dé ho biét, thich va tin twdng du dé lam an véi ban.

Thay vi quang ba san pham hoéc dich vu clia ban, ban cung cdp ndi dung thuc sy
hiru ich cho khach hang tiém nang va khach hang cua ban dé gitp ho giai quyét cac
van dé cua ho dang gap phai.

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 5
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“Customer Insight la nhirng suy nghi, mong muén an sau bén trong anh hudng dén
quyét dinh mua hang cua khach hang hay ngudi tiéu dung.”

Customer

Insight

Co thé dich nghia ra la d&dc diém ban hang doc nhat. USP duoc coi la cach dé doanh
nghiép néi bat gitra hang ngan ddi thi khac, bang céch tao ra gia tri déc nhat cla
doanh nghiép — nhirng thir ma cac doanh nghiép khac khéng cé dugc.

Hashtag 1a mot tir hodc mot chudi cac ki ty viét lién nhau dugc dat sau déu thang (#)
ma moi nguoi sir dung trén mang xa hoi. Hashtag sé giup cho ndi dung cac bai dang
clia ban dé dang t¢i dugc véi nhirng ngudi c6 chung méi quan tdm, tham chi ho
khoéng theo doi hay la ngu i da thich trang cua ban.

Hashtags xuat hién lan dau tién trén Twitter vao nam 2007, nhw'ng mai dén nam 2016
hashtag m@i tré nén phé bién hon, khi ma ching xuét hién trén khap céac trang mang
xa hdi I&n nhu Twitter, Facebook, Instagram, G+, Pinterest...

Viral marketing (Marketing lan truyén) dug'c dinh nghia dua trén nguyén tac lan truyén
thong tin tua nhur cach thirc lan truyén cua virus theo cdp s6 nhan.

Marketing virus va quang cdo virus 1a nhirng thuat nglr nham am chi cac ki thuat
marketing sir dung nhirng mang xa hoi san c6 hodc phuong thirc quang céo lan
truyén bét ky co tac déng va’hoédc lam tdng cudrng sy nhén biét nhan hiéu ctia cong
chung, thong quéa cac qua trinh tu nhan ban cua virus, twong ty nhu qua trinh tu
nhan ban cua virus may tinh.

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 6
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Ban hang gia tdng san pham va ban chéo san pham thudng bi nham Ian, nhidu nguoi
cho rang ching c6 thé thay thé cho nhau. Mac du déu mang lai hiéu quéa cai thién
doanh thu cho kinh doanh online nhung hai thi thuat nay van cé mét s6 khac biét. Dé
cac ban dé dang hinh dung chuing t6i sé 18y vi du khi ban muén mua mot chiéc may
tinh xach tay 13 inch véi gia khoang 1200$.

T

(

Cross-sell & Upsell

- V@i Upsell: Sau khi da chon dugc chiéc may tinh ung y, ngay lic dé ban sé muén
mua thém mét s6 phu kién khac dé nang cao bd xur ly. Lic nay ngudi ban hang sé
c8 gang dé hudng ban dén mot san phdm khac cé cdu hinh cao hon, di nhién 1a cling
dat tién hon. V& co ban 1a ho dang muén khach hang chi tiéu nhiéu hon trén cung
mot san pham hodc cac san pham nang cao khac.

- V&i Cross-selling: Sau khi ban da nang cép bo xtr ly xong, ti€ép dén ban sé duoc
nhan vién ban hang goi y vé nhirng thiét bi cé lién quan khac nhu mot chiéc may in
chéng han. Nhu vay c6 thé hiéu ban chéo san pham la cung c&p nhirng mét hang lién
quan dén san pham géc dé lam tang gia tri don hang.

Dén day thi cac ban da cé thé hinh dung duoc so bd vé Upsell va Cross-selling
chuwa? Néu van chua thi cir hiéu don gian thé nay, Upsell 1a ban nhirng tha- dat tién
hon san pham ma khach hang dinh mua, Cross-selling la ban thém cho khach hang
cac san pham khac. Vay thi sy quan trong cua 2 thu thuat nay vai kinh doanh online
la gi? Va ban nén chon thu thuat nao?

Loi ich trurc ti€p nhat ma hai tha thuat Ban hang gia tang va Ban hang chéo san pham
mang lai 1a tang gia tri don hang cua khach, cai thién doanh thu. Nhung bén canh dé
chung con cé nhirng lgi ich vé hinh khéng kém quan trong khac. Vi ca hai ky thuat
nay déu dua trén nhu cau cua khach hang nén khi ban ap dung sé lam nang cao kha
nang phuc vu khach hang, gilp ho tim duwgrc nhirng san pham phu hgp hon, nho vay
ma ban cé thé tao ra an tugng tot trong tam tri ho. Qua tién Igi dung khéng, vira ban
duoc hang lai vira khién khach hai long.

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 7



&

é.

&

e
~ o m"iz:!i;:
KHOA

Changing your way

SO KHOA HOC CONG NGHE
TP. HO CHi MINH

Chon Upsell hay Cross-selling?

Pay qua thurc 12 mot cau hoi khé, vi méi thu thuat lai c6 nhirng wu diém, nhugc diém
riéng. Theo mot két qua nghién clru cua Predictive Intent cho thay, Upsell mang dén
hiéu qua gdp 20 lan so v&i Cross-selling. Diéu nay thé hién rd nhat bang biéu do
dudi day:

4.50%
4 .00%
3.50%
5.00% M Percentage of suggestions
7 50% clicked
2.00%
B Percentage of overall
1.50% sales suggested and
ultimate by bought
1.00%
0.50%
0.00%
Cross-sells Up-zells

Theo nhu hinh trén thi Upsell c6 thé tang 4% téng doanh s6 con Cross-selling chi la
0,2% ma thoi. Tuy nhién, vao mét so trwd'ng ho'p dac thu thi Cross-selling lai thé hién
kha nang vurot trdi hon, do 1a khi ban hién thi san pham lién quan tai trang thanh toan
hay ngay phia du¢i trang san pham dé so sanh. Luc nay hiéu qua ma Cross-selling
mang lai 1én tGi 3%.

Khoéng phai ltc nao ciing ap dung dugc ca 2 tha thuat nay cung lic, nhét 1a khi clra
hang cua ban chi chuyén mét dong san pham duy nhat, thé nén can tuy thudc vao
déc diém kinh doanh dé lya chon cho phu hop.

Cach mang Céng nghiép 4.0 la gi?

Theo Gartner, Cach mang Cong nghiép 4.0 (hay Cach mang Cong nghiép lan thir Tu)
xudt phat tir khai niém "Industrie 4.0" trong mét bao céo cua chinh phu Blirc nam
2013. "Industrie 4.0" két ndi cac hé théng nhiing va co sé san xuat théng minh dé tao
ra sy hoi tu ky thuat so gitra Céng nghiép, Kinh doanh, chirc nang va quy trinh bén
trong.

Néu dinh nghia tir Gartner con kho hiéu, Klaus Schwab, ngudi sang lap va chu tich
diéu hanh Dién dan Kinh té Thé Gi¢i mang dén cai nhin don gian hon vé Cach mang
Cobng nghiép 4.0 nhu sau:

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 8
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"Céach mang céng nghiép dau tién stir dung nang lurong nuédc va hoi nwéc dé co gidi
hoa san xuét. Cudc cach mang lan 2 dién ra nh¢ (rng dung dién nang dé san xuét
hang loat. Cudc cach mang lan 3 sir dung dién tir va cdng nghé thong tin dé tu dong
héa san xuét. Bay gio, cudc Cach mang Céng nghiép Thir tu dang nay né tor cudce
cach mang Ian ba, né két hop cac cong nghé lai véi nhau, lam mé ranh gigi gitra vat
ly, ky thuéat s6 va sinh hoc".

LICH SU 4 CUOC CACH MANG CONG NGHIEP

D & ao
W B QA Y. miog

= =
F—e 1 |

CACH MANG CONG NGHIEP LAN 4
509110 co ooNG co MAY TiNH PHAT TRIEN TREN 3 TRU COT CHINH:
B6T TRONG DIEN & TY DONG HOA K¥ THUAT S5, CONG NGHE SINH HOC, VAT LY

+ TRI TUE NHAN TAO (Al
+ INTERNET OF THINGS (10T)
+ ROBOT, 3D, BIG DATA

! Internet of Things (loT)

Lich su’ 4 cuéc cach mang céng nghé cua nhan loai.

Theo 6ng Klaus Schwab, tdc d6 dot pha cua Cach mang Cong nghiép 4.0 hién
"khéng co tién 1é lich str". Khi so sanh véi cac cudc cach mang cong nghiép truée
day, 4.0 dang tién trién theo mot ham sé mii chir khéng phai la téc d6 tuyén tinh. Hon
nira, n6 dang pha v& hau hét nganh céng nghiép & moi quéc gia. Va chiéu rong va
chiéu sau cua nhirng thay déi nay béo trwé'c sy chuyén doi cua toan bo hé théng san
xudt, quan ly va quan tri.

NGi ti€p tur dinh nghia cua Klaus Schwab, Cach mang Coéng nghiép 4.0 sé dién ra trén
3 linh vurc chinh gébm Céng nghé sinh hoc, Ky thuéat so va Vat ly.

Nhirng yéu to c6t 16i ctia Ky thuat sé trong CMCN 4.0 sé la: Tri tué nhan tao (Al), Van
vat két ndi - Internet of Things (loT) va dir liéu I1&'n (Big Data).

Trén linh vurc céng nghé sinh hoc, Cach mang Cong nghiép 4.0 tap trung vao nghién
clru dé tao ra nhirng buéd'c nhay vot trong Nong nghiép, Thay san, Y duoc, ché bién
thurc pham, bao vé mdi trwrdrng, nang lrgng tai tao, hoa hoc va vat liéu.

Cudi cung la linh vurc Vat ly véi robot thé hé méi, may in 3D, xe tu lai, cac vat liéu maoi
(graphene, skyrmions...) va cdng nghé nano.

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 9
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Omni-channel marketing la gi?

Omni-channel 1a m6t phuong thirc marketing gilp phéi hgp cac kénh mot céch
théng nhat gitp tang dd pha séng thuong hiéu va quan tdm dén khach hang nhiéu
hon, khéng chi gilp nang cao gia tri nhan hiéu ma con thic day doanh sé mot cach
dang ké.

@DI’I

websites mobile s-l‘nrr. e-mail i jd’al search
iosk s center

Omni-channel theo dinh nghia cua Wikipedia, 1a sy phat trién tlr multi-channel
nhung lai tap trung hon vao nhirng trai nghiém mang lai cho cac khach hang khi ho
thyre hién hanh déng mua sam.

V@i xu thé lwgng ngudi online ngay cang nhiéu, omni-channel marketing gan nhu sé
tré thanh phuong thirc phé bién ma cac nha ban 1é ap dung bdi dé phu séng réng,
chi phi thap, cling nhu hiéu qua ma né mang lai.

Trong xa hoi hién nay, qué trinh mua mot san pham hay dich vu ctia khach hang ngay
cang dugc day nhanh hon. Thoi gian dau khi thuong mai dién tir méi né rd, ching
ta da chirng kién thdi gian mua ban hang héa da duoc rat gon nhu thé nao khi ma
chi can mot chiéc may tinh cé két néi internet.

Ciing chinh sy phat trién cla thdi dai s6, cac phuong thirc marketing méi ciing ra
d&i nhu digital marketing hay social marketing nham gitip cac nhan hang cé thé tiép
can t6t hon v&i khach hang ctia minh. Omni-channel la mot kiéu marketing tap trung
vao Vviéc tang dd phu séng thuwong hiéu réng hon, tuy nhién van chua cé nhiéu doanh
nghiép, dac biét la cac doanh nghiép nho biét t&i cach tiép thi nay, hodc da nghe qua
nhung khéng biét bat dau tor dau.

Giai thich mét cach ngan gon, Omni-channel marketing nghia la mang dén sy hién
dién ctia mét thuwrong hiéu mot cach nhat quan va lién tuc, trén tat ca cac phuong tién
théng tin hay thiét bi ma khach hang co thé tiép can va tuwong tac dugc, gilp day
nhanh va lam cho qua trinh mua hang duoc thuan tién hon. Biéu khac biét la véi cach
thirc ti€p thi nay, khach hang sé luén nhin thay ban du cho ho khéng tap trung hay bi
xao nhang béi mét van dé gi do.

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 10
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Vi du sau c6 18 khién chiing ta cam thiy dé hiéu hon:

Ban dang luédt mot website chuyén ban do thdi trang, ban tim dugc mot chiéc vay
ma ban yéu thich va cho né vao gié hang hoéa online. Tuy nhién vi bj phan tam do xay
ra chuyén gi do, ban khéng két thiic duwgc quy trinh mua hang. Néu ban khéng qua
yéu thich chiéc vay dé thi dén 80% ban sé khéng quay lai dé ti€p tuc tim kiém va thao
tac lai tir dau.

Omni-channel marketing sé giai quyét van dé nay khi chi vai gio sau, khi ban dang
xem newsfeed Facebook cua minh, dong quang cao cua chinh trang web ma ban
vira chon do xuét hién va chi can click vao, ban sé nhan ra chiéc vay cua minh van
con trong gié hang ma khéng hé bi mét di nhu nhiéu website khac.

D6 la cach mua ban ma nhirng khach hang déu mong doi — kha néang déng bo gitra
cac phuong tién théng tin va céac thiét bi duoc stir dung sé mang lai sy tién g
dang ké.

Khong chi cé vay, Omni-channel v&i viéc cho phép khach hang biét dugc nhiéu kénh
va phuong thirc mua hang, sé gilp ho khéng mét thdi gian chd dgi néu san pham
ho mudén mua roi vao tinh trang chay hang. Néu khéng dat mua dugc online do kho
tai day hét hang, ngudi mua cé thé dén cac ctra hang dé mua mét cach trurc tiép.

Diéu nay thuc sy sé khién khach hang hai long vi cé cam giac minh duoc phuc vu
chu dao vi cé thé mua hang & bat ki dau.

M hinh marketing 4C tién tién hon mé hinh 4P & cho Idy khach hang lam trung tam
trong chién lug'c marketing. N6 bao gom:

- Customer Solution: Giai phap cho khach hang.

Mbi san pham dua ra thi trird'ng phai thure sy la mét giai phap danh cho khach hang,
san pham dé giai quyét dugc nhu cau thiét thuc cua khach hang chir khéng phai chi
la giai phap thu 1o cho don vi kinh doanh. Dé lam tot diéu nay, doanh nghiép can
nghién clru that ky nhu cau cua khach hang dé tim ra giai phap thoa man chung.

- Customer Cost: Chi phi khach hang bo ra.

Lugng chi phi khach hang bé ra phai bao gém ca chi phi str dung, van hang, bao
hanh san pham. Doanh nghiép can nghién clru dé dua ra gia ban san pham hop ly
sao cho chi phi khach hang bo ra tuwong xirng v&i loi ich ma san pham dem lai.

- Convenience: Su tién lo’i.

Doanh nghiép phai chon ra cach thirc phan phdi san pham tién lgi nhat cho khéch
hang. Vi du chon dia diém md& ctra hang nén chon noi gan bai db xe, cé hé thdng
ATM, diém dirng bus, Iép dat internet free,...

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 11
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- Comunication: Giao ti€p truyén thong 2 chiéu.

Tiép thi truyén thdong phai la qua trinh giao ti€p hai chiéu gitra doanh nghiép — khach
hang. Doanh nghiép quang ba vé san pham dén khach hang — khach hang phan hoi
vé uu/nhugc diém cua san pham. Ti€p thu nhirng phan hoi khach hang dé tao ra
Customer solution (giai phap cho khach hang) ciing la diéu ma moi doanh nghiép can
xem trong. Can tranh xa cac phuong thirc quang cao mot chiéu vi né dé gay nén ac
cam. Can phai cho khach hang cam thdy minh dugc tran trong va lang nghe, doanh
nghiép vi ho ma lam nén san pham. Chi khi nao khach hang thau hiéu va cé nhirng
trai nghiém sau séc vé san pham thi viéc truyén théng 2 chiéu méi dugc coi la thanh
cong. Mot chién lugrc marketing diém 10 cling chinh la két qua clia qua trinh giao tiép
hiéu qua.

Pomodoro (Day du theo ti€éng Anh la Pomodoro Technique) la 1 phuong phap quan
tri thoi gian dé nang cao t6i da sy tap trung trong céng viéc duoc gigi thiéu boi
Francesco Cirillo — CEO clia 1 céng ty phan mém ngudi Italia vao nam 1980.

Trong tiéng Italia Pomodoro cé nghia la qua ca chua - Ly do la Francesco Cirillo da
dung 1 chiéc dong ho hinh qua ca chua dé theo déi thoi gian khi sang tao ra phuong
phap nay...

Chiéc déng hé qua ca chua Pomodoro cua Francesco Cirillo

Hau hét moi ngu i déu lam viéc kém hiéu qua vi sy mét tap trung. Theo nghién clru,
khi chung ta dang tap trung lam 1 viéc gi dé ma c6 1 viéc khac xen vao (VD nhu
nghe dién thoai) thi can it nhat 15 phat dé co thé lay lai dugec sur tap trung vao coéng
viéc chinh.

Su tap trung sé bi anh hudng béi nhirng céng viéc khong lién quan, bdi sy mét moi
vi lam viéc dai nhiéu gio, béi ky luat ban than...

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 12
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Nam 1980, khi con la sinh vién, Francesco Cirillo nhan thay sy tap trung thudng giam
manh sau 1 khoang th&i gian va éng rat kho dé tap trung vao cac bai hoc. Sau do,
éng dua ra phuong phap nghi ngén gitra cac phién lam viéc, thuong la 25
phut/phién va goi phurong phap nay la Pomodoro. Cac phién lam viéc ngan nay duoc
goi la cac Pomodori (s6 nhiéu ctia Pomodoro)

5 buré’c dé thurc hién phwo'ng phap Pomodoro

* Quyét dinh cong viéc sé lam.

* Thiét lap bé dém thai gian cho phién lam viéc Pomodoro (truyén théng la 25
phut cho Pomodoro).

e Tap trung lam 1 viéc duy nhat da dinh cho dén khi déng hd bao hét Pomodoro.
 Nghi ngén tir 3 — 5 phut gitra cac Pomodoro.
* Sau 4 phién Pomodoro thi nghi dai hon tir 15 — 30 phut.

"“"POMODORO TECHNIQUE
&y,
£z , &

L) »
DECIDE @ WORK ON
ON THE THE TASK
TASK TO SET THE UNTIL THE
BE DONE TIMER TO TIMER RINGS

25 MINUTES

Phuo’'ng phap Pomodoro

Cac nguyén tac cua phuo'ng phap Pomodoro
* Trong 1 Pomodoro, néu ban budc phai gian doan thi Pomodoro sé dugrc tinh lai
tr dau.
* Khéng c6 1/2 hay 2/3 Pomodoro.
* Chi tap trung lam 1 viéc duy nhéat v&i 100% thai gian.

* Néu cong viéc xong trudc khi Pomodoro két thic, ban can dung thdi gian con
lai dé kiém tra va toi wu hdéa coéng viéc cho dén hét Pomodoro dé.

Khai niém co ban va thuat nglr chuyén mén - Sales, Marketing, Branding 13
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- After-sales: (cac hoat déng) sau khi ban hang.

- Gross Sales: doanh thu ban hang.

- Sales Agreement: hop déng mua ban.

- Sales Campaign: chién dich ban hang.

- Sales Commission: hoa hong ban hang.

- Sales Expenses: chi phi ban hang.

- Sales Deal: thoa thuan mua ban.

- Sales Figures: lwgng tiéu thu cia mot san pham nhét dinh.
- Sales Forecast: dy doan tinh hinh ban hang.

- Sales Force/Sales Team: d6i nhédm phu trach viéc ban hang, déi nhém nhan vién
kinh doanh.

- Sales Incentive: tién thud'ng ban hang.
- Salesmanship: kj nang thuyét phuc ai dé6 mua hang.

- Sales Meeting: bu6i hop mét ctia nhirng ngu i phu trach kinh doanh dé ban bac vé
két qua va lén phuong an méi.

- Sales Opporturnity: co hdi ban hang.

- Sales Outlook: trién vong ban hang.

- Salesperson, Salesman, Saleswoman: nhan vién ban hang, nhan vién kinh doanh.
- Sales Progress: qua trinh ban hang, tién trinh ban hang.

- Sales Potential: trién vong ban hang.

- Sales Procedure: quy trinh ban hang.

- Sales Promotion: cac hoat déng thic day viéc ban hang dién ra nhanh hon.
- Sales Rebates: giam gia hang ban.

- Sales Returns: hang ban bi tra lai.

- Sales Skill: ky nang ban hang.

- Sales Strategy: chién thuat ban hang.

- Sales Target: muc tiéu ban hang dé ra trong mét thdi gian nhat dinh.

- Sales Tax: s6 tién thué phai ndp trén méi don vi hang héa bén ra.

- Sales Volume: lwong hang hda ban ra cua mét cong ty.

Khai niém co ban va thuat nglr chuyén mén - Sales, Marketing, Branding 14
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- Sales Report: bao céo tinh hinh ban hang.

- Sales Revenue: doanh s6 ban hang.

- Salesroom: phong dién ra cac hoat ddng mua ban bang hinh thirc dau gia.

- Sales Slip: (= receipt) bién lai mua hang.

- Telesales: ban hang tur xa, bang dién thoai hodc email.

- Terms of Sales: diéu khoan ban hang.

- FMCG (Fast-moving Consumer Good): Hang tiéu dung nhanh.

- B2B (Business to Business): Hoat dong thuong mai gitra DN va doanh nghiép.
- B2C (Business to Consumer): Hoat déng thuong mai gitra DN va ngu i tiéu dung.
- B2G (Business to Government): Hoat dong thuong mai gitra DN va chinh phu.
- Sales Executive: Nhan vién kinh doanh (c6 noi goi la Sales Staff).

- Senior Sales Executive: Chuyén vién kinh doanh.

- Sales Manager: Trudng b6 phan kinh doanh.

- Sales Representative: Dai dién kinh doanh.

- Key Account: turong duong véi “Sales Executive”.

- Account Manager: tuong duong véi “Sales Manager” nhung dugc giao nhiém vu
quan ly va cham séc mot sd khach hang cu thé, tuy cach goi cia méi cong ty.

- Key Account Manager: Clng la “Account Manager” nhung chuyén phu trach nhirng
khach hang quan trong cua cong ty.

- Director of Sales: Giam d6c kinh doanh.
- Regional/Area Sales Manager: Truwa'ng b6 phan kinh doanh theo khu vyrc.

- Sales Support/Assistant Executive: Nhan vién ho trg kinh doanh, thuorng duorc giao
nhiém vu hé tro' cac tha tuc, gidy td lién quan dén viéc ban hang cho Sales Executive
hay Sales Manager.

- Sales Supervisor: Giam sat kinh doanh.

- Tele Sales: Ban hang tir xa, thworng durgrc giao nhiém vu ngoi tai van phong va lién
lac v&i khach hang théng qua dién thoai hodc Internet dé chao ban san pham.

Khai niém co ban va thuat nglr chuyén mén - Sales, Marketing, Branding 15
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- USP (Unique Selling Point): nhirng dac diém duy nhat, riéng biét ma chi c6 san
pham cua minh co, khac véi nhirng san pham khac trén thj trurorng.

- Gap: tim nhirng lo ngai va giai quyét su lo ngai ctia khach hang dé khach dung san
pham cda minh.

- CMS (Content Management System): hé théng quan tri néi dung
- UX (User Experience): trai nghiém ngu&i dung

- SME (Small Medium Enterprises): cac doanh nghiép vtra va nho
- CTA (Call to Action): yéu t6 dan t&i hanh dong

- GDN (Google Display Network): mang hién thi cia Google

- POSM (Points of Sales Material): trang tri diém ban

- CRO (Convertion rate Optimazation): T6i wu hoéa ti 1& chuyén déi, day 1a mét khia
canh quan trong trong Online marketing bai vi né gilp marketer biét duoc hiéu qua
cua nhirng nut call to action trén website ho nhu thé nao. Lap ké hoach cho CRO la
diéu quan trong khi ban ban san pham ho&c dich vu, hdy moi visitor dang ky
newsletter hay bat cir hanh déng nao co ich cho viéc toi uu Convertion.

- Contextual Advertising: Quang cao theo ngir canh la hinh thirc quang cao xuét hién
& hau hét cac Search Engine 16'n, gibng nhu Google. N6 dat quang cao cua ban vao
trang web, bai viét blog lién quan t&i nganh nghé kinh doanh ma ban quang cao.
Bang viéc lam cho phu hop thuat ngir, tir khdéa ma ban quang céo véi ndi dung
website sé dem lai co hdi nhan duoc ti 1& click va chuyén déi cao hon.

- Day Parting: Day la chirc nang cho phép thiét 1ap quang céo chi hién thi tai moét
khoang thdi gian nao do trong ngay hoéc trong tuan. Vi du: Néu khach hang muc tiéu
cuia ban thurdng online vao lic 6h -8h PM thi viéc quang céo cua ban xuét hién trong
khoang thoi gian nay sé t6t hon 1a trong ca bubi sang hodc suét ca ngay. Chon ding
khoang thai gian hién thi quang cao sé giup tiét kiém tién va mang lai hiéu qua cao
nhat.

- Geo - Targeting: La tinh nang cho phép ban thiét 1ap quang cao bao gobm ca chién
dich PPC chi hién thi v&i mot khu vire dia ly cu thé. Search Engine str dung dia chi IP
dé xac dinh ngudi dung cd ndm trong khu vuc ma ban thiét l1ap Geo-Targing hay
khoéng dé hién thi quang cao.

- Local — Search: Mét linh virc m@i clia Search Engine Marketing la dang bat dau phat
trién tim kiém dia phuong (Local search). Cho phép ngudi dung tim thdy nhirng
website va doanh nghiép thuéc mét pham vi dia ly trung v&i dia phuwong cua nguoi
tim kiém. Search Engine str dung tinh nang tim kiém dia phwong dua trén nhirng
danh ba website.
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- Mobile Marketing: V&i mét s lwgng ngudi dung mobile ngay cang téng Ién thi viéc
thiét k& website va lam marketing trén thiét bi di dong 1a diéu bét budc cho méi doanh
nghiép mudn ti€p can mot lurgng I6n khach hang tiém nang. Vi thé diéu quan trong la
phai c6 mét website phién ban danh cho di déng tham chi la irng dung danh cho
doanh nghiép cua ban.

- Permission Marketing: Viéc nhiéu ngudi ngay cang xua dudi nhirng quang céo
online thi y tuwd'ng cla hinh thirc marketing nay la sé hoi ngudi dung cho phép hién
thi quang céo. Néu mét ngudi cho phép hién thi thi co hdi ho sé xem quang céo va
hap thu théng tin ma quang céo cung cép sé nhiéu hon.

- Remarketing/ Retargeting: Khi mét ngu¢i dung ghé tham website cua ban, cookie
sé duorc thiét lap trén may tinh cua ho. Va ngay ca khi ho da r&i website ban va ti€p
tuc tim kiém trén website khac thi quang cao clia ban van nhay ra bét cir noi nao ho
c6 mat. Diéu nay giup cho site clia ban luén & trong tam tri ctia ho.

- ROS (Run of site): Bay la hinh thirc cho phép quang cédo hoac banner xuét hién trén
bét cr trang nao bén trong mot website, khdng quan trong ngudi dung click trang
nao, mot diéu chac chan Ia ho sé nhin thdy quang céo.

- Unigue Value Proposition (UVP): Thuat nglr marketing nay mudn noi dén céach tao
ra mot nét khac biét dé tao dung niém tin cho céng ty, san pham va dich vu cla ban
ngoai trir tat ca nhirng thir con lai. N6 la ly do ban cho khac hang dé ho xem xét nén
chon ban thay vi chon déi thi canh tranh.

- Specifically: Cu thé

- Benefits: Loi ich

- Concerp: Sang tao

- Personalize: ca nhan hoa

- Stimulus: an tuong

- Realistic: thuc té

- Specific: Cu thé

- Advertising: Quang céo

- Auction-type pricing: Dinh gia trén co s& dau gia
- Benefit: Lgi ich

- Break-even analysis: Phan tich hoa von
- Break-even point: Diém hoa vén

- Buyer: Ngu¢oi mua

- By-product pricing: Dinh gia san pham thir cép

Khai niém co ban va thuat nglr chuyén mén - Sales, Marketing, Branding 17
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- Captive-product pricing: Dinh gia san phdm bét budc
- Cash discount: Giam gia vi tra tién mat
- Cash rebate: Phiéu giam gia
- Channel level: Cap kénh
- Channel Management: Quan tri kénh phan phoi
- Channels: Kénh (phan phai)
- Communication channel: Kénh truyén théng
- Consumer: Ngu i tiéu dung
- Copyright: Ban quyén
- Cost: Chi Phi
- Coverage: M(rc do che phu (kénh phan phai)
- Cross elasticity: Co gian (cua cau) chéo (v&i san pham thay thé hay bd sung)
- Customer-segment pricing: Binh gia theo phan khuc khach hang
- Decider: Ngu&i quyét dinh (trong hanh vi mua)
- Demand elasticity: Co gian cua cau
- Demographic environment: Yéu t6 (méi trud'ng) nhan khau hoc
- Direct marketing: Tiép thi truc ti€ép
- Discount: Giam gia
- Diseriminatory pricing: Dinh gid phan biét
- Distribution channel: Kénh phan phéi
- Door-to-door sales: Ban hang dén tan nha
- Dutch auction: Dau gia kiéu Ha Lan
- Early adopter: Nhom (khach hang) thich nghi nhanh
- Economic environment: Yéu t6 (moi trwdrng) kinh té
- End-user: Ngu&i str dung cudi cuing, khach hang cudi cling
- English auction: Dau gia kiéu Anh
- Evaluation of alternatives: Banh gia phuong an
- Exchange: Trao doi
- Exelusive distribution: Phan phéi déc quyén

- Franchising: Chuyén nhug'ng dac quyén kinh tiéu

Khai niém co ban va thuat nglr chuyén mén - Sales, Marketing, Branding 18
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- Functional discount: Giam gia chirc nang
- Gatekeeper: Ngu&i gac ctra (trong hanh vi mua)
- Geographical pricing: Binh gia theo vi tri dia ly
- Going-rate pricing: Binh gia theo gia thj trudng
- Group pricing: Binh gia theo nhom
- Hori/ontal conflict: M&au thuan hang ngang
- Image pricing: Dinh gia theo hinh anh
- Income elasticity: Co gién (cta cau) theo thu nhap
- Influencer: Ngu'&i &nh hudng
- Information search: Tim kiém thong tin
- Initiator: Ngu'oi khéi dau
- Innovator: Nhém(khach hang) déi mai
- Intensive distribution: Phan phéi dai tra
- Internal record system: Hé thong théng tin ndi bo
- Laggard: Nhom ( khach hang) lac hau
- Learning curve: Hiéu (rng thu'c nghiém, hiéu (rng kinh nghiém, hiéu irng hoc tap
- List price: Gia niém yét
- Location pricing: Binh gia theo vi tri va khéng gian mua
- Long-run Average Cost (LAC): Chi phi trung binh trong dai han
- Loss-leader pricing: Dinh gia 16 dé kéo khach
- Mail questionnaire: Phuong phép diéu tra bang bang cau héi giri thu
- Market coverage: Mrc dé che phu thi trudng
- Marketing chanel: Kénh ti€p thi
- Marketing Concept: Quan diém tiép thi
- Marketing Decision Support System: Hé thng hé tro' ra quyét dinh
- Marketing information system: Hé thong théng tin ti€p thi
- Marketing intelligence: Tinh béo ti€p thi
- Marketing mix: Tiép thi hédn hop
- Marketing research: Nghién ctru ti€p thi

- Markup pricing: Binh gia cdng I vao chi phi

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding 19
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- Mass-customization marketing: Ti€p thi ca thé hda theo s6 déng
- Mass-marketing: Tiép thi dai tra

- Middle majority: Nném (khach hang) s6 dong

- Modified rebuy: Mua lai c6 thay doi

- Maintenance Repair Operating (MRO): San pham CN thudc nhém cung trng

- Multi-channel confliet: Mau thuan da cép

- Natural environment: Yéu to (méi trurd'ng) ty nhién

- Need: Nhu cau

- Network: Mang lu¢i

- Newtask: Mua mai

- Observation: Quan sat

- Manufacturer: Nha san xuét thiét bi goc

- Optional- feature pricing: Binh gia theo tinh nang tuy chon
- Perecived - value pricing: Binh gia theo gia tri nhan thuac
- Personal interviewing: Phong van truc tiép

- Physical distribution: Phan phéi vat chat

- Political-legal environment: Yéu t6 (mdi trwd'ng) chinh tri phap ly
- Positioning: Binh vi

- Post-purchase behavior: Hanh vi sau mua

- Price elasticity: Co gian ( cua cau) theo gia

- Primary data: Thong tin so cap

- Problem recognition: Nhan dién van dé

- Product-building pricing: Dinh gia tron géi

- Product-form pricing: Binh gia theo hinh thirc san pham

- Product-line pricing: Dinh gia theo ho san pham

- Product-mix pricing: Binh gia theo chién lugc san pham

- Product-variety marketing: Tiép thi da dang hoa san pham
- Promotion pricing: Banh gia khuyén mai

- Public Relations: Quan hé céng chung

- Pull Strategy: Chién luorc (tiép thi) kéo

Khai niém co ban va thuat nglr chuyén mon - Sales, Marketing, Branding
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- Purchase decision: Quyét dinh mua
- Purchaser: Ngu&i mua (trong hanh vi mua)
- Push Strategy: Chién lugc tiép thi day
- Quantity discount: Giam gia cho s6 lugng mua Ién
- Questionaire: Bang cau hoi
- Relationship marketing: Ti€p thi dya trén quan hé
- Research and Development (R & D): Nguyén clru va phat trién
- Retailer: Nha ban lé
- Sealed-bid auction: Dau gia kin
- Seasonal discount: Giam gia theo mua
- Secondary data: dir liéu thir céap
- Segment: Phan khuc
- Segmentation (Chién Iwgc): phan thi trudng
- Selective attention: Sang loc
- Selective distortion: Chinh dén
- Selective distribution: Phan phdi san loc
- Selective retention: Khac hoa
- Service channel: Kénh dich vu
- Short-run Average Cost (SAC): Chi phi trung binh trong ngan han
- Social —cultural environment: Yéu t6 (mdi trwrd'ng) van hoa xa hoi
- Social marketing concept: Quan diém ti€p thi xa hoi
- Special-event pricing: Dinh gia cho nhirng sy kién dac biét
- Straight rebuy: Mua lai trurc tiép
- Subculture: Van héa phu
- Survey: Diéu tra
- Survival objective: Muc tiéu ton tai
- Target market: Thi trudng muc tiéu
- Target marketing: Ti€p thi muc tiéu
- Target-return pricing: Binh gia theo Igi nhuan muc tiéu

- Task environment: Méi trud'ng tac nghiép
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- Technological environment: Yéu to (méi trudng) cdng nghé
- The order-to-payment eyele: Chu ky dat hang va tra tién
- Timing pricing: Dinh gia theo thoi diém mua
- Two-part pricing: Binh gia hai phan
- User: Ngu&i sir dung
- Value: Gia tri
- Value pricing: Dinh gia theo gia tri
- Vertical conflict: Mau thuan hang doc
- Want: Uéc muén

- Wholesaler: Nha ban si

WAV

Changing your way
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- Awareness: Sy nhan biét vé thuong hiéu

- Brand: Thuong hiéu

- Brand Architecture: Kién tric thuong hiéu

- Pure Master Brand: Thuan thuwong hiéu me

- Brand Associations: Sur lién tudng thuong hiéu

- Brand Commitment: Sy cam két déi véi mot thuong hiéu
- Brand Earnings: Thu nhap tir thuong hiéu

- Brand Equity: Tai san thuong hiéu

- Brand Equity Protection: Bao vé tai san thuong hiéu
- Brand Essence: Ban chat ndi tai cua thuong hiéu

- Brand Experience: Céac kinh nghiém vé thuong hiéu
- Brand Extension: M¢& rong thuong hiéu

- Brand Harmonisation: Sy hdoa hgp thuong hiéu

- Brand Identity: Chan dung thuong hiéu

- Brand Image: Hinh anh thuong hiéu

- Brand Licensing: Nhugng quyén thurong hiéu

- Brand Management: Quan tri thuong hiéu

- Brand Parity: Su ngang bang gitra cac thuwong hiéu
- Brand Personality: Tinh cach thuong hiéu

- Brand Platform: Nén thuwong hiéu

- Brand Vision: Tam nhin thuong hiéu

- Brand Mission: Sr ménh thuong hiéu

- Brand Values: Gia tri thuwong hiéu

- Brand Personality: Ban chat thuong hiéu

- Brand Tone of Voice: Tiéng néi thuong hiéu

- Brand Positioning: Binh vi thuong hiéu

- Brand Strategy: Chién lugc thuong hiéu

- Brand Valuation: Dinh gia thuong hiéu

- Branding: Xay dung thuong hiéu

Changing your way
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- Co-branding: Hop tac thuong hiéu
- Consumer Product: San pham tiéu dung
- Core Competencies: Kha nang canh tranh cot 16i
- Corporate Identity: Chan dung/ban sac cua t6 chic
- Counterfeiting: Hang gia, hang nhai
- Country of Origin: Qudc gia xuét sir clia san pham
- Customer Characteristics: Dac diém khach hang
- Customer Relationship Management (CRM): Quan li cac mdi quan hé khach hang
- Customer Service: Dich vu khach hang
- Demographics: Nhan kh&u hoc
- Differential Product Advantage: Lgi thé khac biét san pham
- Differentiation: Dij biét héa
- Differentiator: Diém tao su khac biét
- Diversion: Sy léch thuong
- Endorsed brand: Thuong hiéu bao chirng
- FMCG (Fast moving consumer goods): Hang hoéa ti€u dung nhanh
- Focus Group: Nhém tap trung
- Freestanding Brand: Thuong hiéu doc lap
- Functionality: Chlrc nang san pham
- Goods: Hang hoa
- High Technology (high tech): céng nghé cao

- Packaging Design: Thiét ké bao bi, nhirng dinh dang thiét ké cling nhu hé thong
hinh anh nhan biét cho thuong hiéu.

- Parent Brand: Thuong hiéu me

- Passing Off: Cac hoat déng bao vé quyén s& hiru tri tué

- Perceptual Mapping Grapphic: Biéu d6 phéan tich canh tranh
- Positioning Statement: Tuyén ngdn dinh vi

- Power Brand: Thuong hiéu manh:

- Product Brand: Nhan hang

- Rebrand: D6i tén thuwong hiéu
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- Relative market share: Twong quan thi phan
- Relaunch: Téi xdc tién
- Repositioning: Tai dinh vi
- Rollout: M& réng thi trudng
- Selective Media: Truyén théng cé chon loc
- Service Brand: Thuong hiéu dich vu
- Share of Mind: Mirc d6é nhéan biét
- Share of Voice: Tuong quan truyén théng
- Sub-brand: Thuong hiéu con
- Tangibles: Cac yéu t6 hiru hinh
- Target Market: Thi trud'ng muc tiéu

- Top of Mind: Trong mét thi trrd'ng nhiéu san pham nhu hién nay, san pham va
thurong hiéu clia ban cé la cai ma khach hang ludn luén nghi téi dau tién hay khong.
Trong cac bang nghién ctru thj trrorng thi Top-of-Mind la tén goi dau tién khi duoc
hoi vé nhirng thuong hiéu ma dap vién biét dén vé mét chung loai nhat dinh.
Top-of-Mind 1a mirc dd cao nhét ctia Share of Mind. Bé dat dugc vi tri Top-of-Mind,
doanh nghiép thudng phai cé mét do phu vé mat truyén thong du 16'n trong nganh
kinh doanh cua minh.

- Trademark: Ban quyén thuong mai

- Trademark Infringement: Panh cap ban quyén
- Trendsetter: Ngu'&i tao nén xu thé

- User Segmentation: Phan khuc khach hang

- Visual Identity: Hinh anh thurong hiéu
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